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Experiential / Hot Food Sampling Campaign Tour       
 
 

 
 
 
 
 
 
 
 
 
 

 
 
Client:     Kepak Convenience Foods / UGO’s Deli Cafe Panini 
 

Campaign Locations:   Nationwide, 16 major UK cities 
 

Core Audience:   Working men and women aged between 25 and 45 years of age.                           
 

Brief:                                  Experiential nationwide sampling tour of UGO’s Deli Cafe Panini, involving sampling of cooked  
panini products to young professionals, office workers, sports fans, commuters at major train 
stations and shoppers on busy high-streets and shopping centres, across 16 cities.  

 

Campaign Summary: 
 

·  Creation of two bespoke built experiential sampling units (an outdoor mobile trailer and a smaller indoor sampling 
pod). Units both designed to accurately reflect UGO’s brand identity and create a high quality ‘Italian style’ cafe 
theme from which hot product samples could be distributed and enjoyed by the eager recipients. 

·  Teams of roaming sampling staff distributed small samples of the cooked panini using a mix of silver serving 
platters, roaming insulated hot food pouches and from the serving areas of the experiential catering units. 

·  The campaign toured across a wide range of target locations during the course of each week, stopping in at the 
largest office parks (Thursdays), train stations (Fridays), shopping areas (Saturdays) within each city.  

·  In addition, the teams also provided samples to prominent business media and contacts made within local business 
networking event organisers. 

 
Results: 
 

·  300,000 hot individual sample sized pieces of panini distributed during full campaign. 
·  Sustained sales uplifts of over 40% recorded in retail outlets where the campaign visited.  
·  Client extremely pleased and considering expansion of activity across other brands in their portfolio. 


